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To fit into the faster and faster pace of urban life, and people's constantly changing
lifestyle, nowadays, an outstanding design must be functional and practical, and it also
needs to fit into people's future lifestyle and their aesthetic demands. JalelAERI=le
started? What kind of product design will fit into the future market?" - these are the
topics that the global design industry constantly cares for. Many world-renowned
design centers regularly publish annual design trends in various fields, but are these
trends fitting the Chinese consumer market? PAREIREELNA o) S g (| lol o] M =g Lo SRIT=N gl
follow-up with deep and through exploration of the local market, effectively analyze
each consumer segmentation, and confidently propose China's future design trends -
these are the common demands across industries, and will lead the development of
China's design field.
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To begin with 2016-2017 trend forecasting, it is built based on researches of the 2014
social formation, consumption trends, and design expert interviews. With these
researches and studies, we have prepared Chinese lifestyle forecasting and four
different design macro trends. In each macro trend, we have provided corresponding
CMEF (color, material, and finish) proposals, which will be suitable for various design
fields in China for 2016-2017. We strongly believed that IR EEENENSER
translated onto product design, it has the power to cater consumers’ emotional

demands, so as to attract more potential consumers towards market success
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Trend Research Methodology
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Annual case study across six
industries to explore future lifestyle
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Conversations with experts from six design
fields to search for future design trends
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Future four macro trends
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1) Forecast style trends
2) Forecast color trends
3) Forecast material trends
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Provide inspirations of future
design for enterprises, and for
them to capture the trends for
product shape, color, and
materials.
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Macro Trends: Virtual in Real
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The future world has becoming virtual and real at the same time.

In this edition, YANG DESIGN proposes the macro theme of Virtual in Real. On one hand, the third
industrial revolution has changed our world, and our daily life is filled with online information and
social media. People are constantly looking for new excitement in the virtual world. Virtual
information has become a new kind of opium and fast moving consumer good.

On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line.
In recent years, there are increasing numbers of design with focus on craftsmanship, natural or real
material. This objects, filled with cultural and living memories, have become luxuries that are
getting rarer and rarer to find in our life.
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Style Matrix of the Four Macro Trends
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Moe is a word originated from Japanese animation. lts meaning has extended into a
universal mentality and psychological demands. Under the great pressure of modern
life, it represents a simple and direct image with humor and easy charm, and becomes
a kind of self-healing and release. In reaction to the disappointing social background of
recession and reform, Moe is a popular way of active self-expression for Chinese
youngsters on social media such as \WeChat.
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Against the social backdrop with controversy and discontent, family becomes the
last harbor of spirit. It contains the Chinese pursuit of sense of security, warmth and
positive energy. In home furnishing style, the new Chinese aesthetics tends to
adapt a simple and moderate approach, and create a sense of warmth from a
variety of sensory dimension. This new Chinese aesthetics will keep evolving in the
next two years, and become the focus of mainstream design.
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3 Citizens’ concern on urban environmental issues has reached a peak during the "APEC

public become to appreciate the value of nature increasingly, and hope to achieve e
. coexistence between nature and our surrounding in an effective way.
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g8 Blue" phenomenon. On one hand, because nature has become a rare urban resource, the =,

On the other hand, corporates in China shows growing consideration of e environmental

protection, public welfare and social impact. As a result of that, new energy and alternative -
W materials are developed constantly. p
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Xiaojing Huang, strategy director of YANG DESIGN
YANG DESIGN SRAgS IS Eh5iS
www.yang-design.com @YANGDESIGNE %



